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2008 WISCONSIN PRESIDENTIAL PREFERENCE PRIMARY

I. INTRODUCTION

On February 19, 2008, Wisconsin voters will have an opportunity to express their prefer-
ence for the various candidates seeking the presidential nomination.  The Wisconsin presiden-
tial preference primary, in which the voters select the delegates who will attend the national
nominating conventions, is advisory and not binding on the respective political parties.  It is
also an “open” primary, in which voters are not required to declare a party affiliation prior to
voting.

This brief describes the procedure for developing the primary ballot and the Appendix to
the brief provides materials to assist the state nominating committee in identifying possible
presidential candidates for the 2008 presidential primary.

Note: 2007 Wisconsin Act 1 created a Government Accountability Board to assume the
duties of the Elections Board and the Ethics Board.  The Government Accountability Board is
currently hiring staff and will not supercede the Elections Board until after division adminis-
trators are hired, by which time the actions described in this brief relating to selecting candi-
dates to appear on the ballot for Wisconsin’s Presidential Preference Primary will be com-
pleted.

II. THE NOMINATION PROCESS

Preparation of the presidential preference primary ballot normally begins with the con-
vening of a state nominating committee to determine the candidates who will appear on the
ballot.  The 2008 committee will meet on December 11, 2007, at 9:30 a.m. in the State Capitol.

Section 8.12 (1) (b), Wisconsin Statutes, requires the committee to place on the ballot “the
names of all candidates whose candidacy is generally advocated or recognized in the national
news media throughout the United States . . .”  The committee has the “sole discretion” to
determine which candidates fit the statutory criteria.  The committee may, in addition, place
the names of other candidates on the ballot.

Establishing the Nominating Committee.  Representation on the nominating committee
is based on a political party being both “recognized” and “certified” by the state.  A “recog-
nized political party” is defined by statute as one that qualifies for a separate ballot or ballot
column by receiving a specified number of votes at the last general election or by securing a
specified number of petition signatures.

The narrower definition of “certification” is provided in Section 8.12 (1) (a) of the statutes:

[T]he state chairperson of each recognized political party listed on the official ballot at
the last gubernatorial election whose candidate for governor received at least 10% of the
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total votes cast for that office may certify to the [government accountability board] that
the party will participate in the presidential preference primary.

The standard of 10% of total votes cast for governor is a more stringent requirement, which
was enacted by 1985 Wisconsin Act 304 and applied initially to the 1988 presidential prefer-
ence primary election.  Prior to that change, recognized political parties needed only 1% of
votes cast for any statewide office to participate on the nominating committee.  Limiting the
nominating committee’s membership to certified parties tends to restrict the committee to rep-
resentatives of the Democratic and Republican parties.  An exception was the 2004 primary,
when the Libertarian Party qualified for certified status by virtue of Ed Thompson’s 10.6%
showing in the 2002 gubernatorial election.

A party must indicate that it will participate in the presidential primary by filing an official
certification with the Elections Board no later than 5 p.m. on November 20, 2007.  Both the
Democratic Party of Wisconsin and the Republican Party of Wisconsin, which were the only
two recognized political parties eligible for certification for the 2008 election, certified by the
deadline.

Section 8.12 (1) (b) of the statutes dictates that the nominating committee consists of the
following members:

1. For each party filing a certification, the state chairperson (or designee)
and one national committeeman and one national committeewoman des-
ignated by the chairperson.

2. The president and minority leader of the senate (or designees).

3. The speaker and minority leader of the assembly (or designees).

4. One additional member, selected by the nominating committee, who
serves as committee chairperson.  David Anstaett is expected to fill this
role in 2007.

Nominating Committee for the 2008 Presidential Preference Primary

Position Democratic Party Republican Party

State Party Chairperson Joe Wineke Reince Priebus

National Party Committeeman Jason R. Rae Steven King

National Party Committeewoman Sen. Lena C. Taylor Mary Buestrin

Senate President Sen. Fred Risser

Senate Minority Leader Sen. Scott L. Fitzgerald

Assembly Speaker Rep. Michael D. Huebsch

Assembly Minority Leader Rep. James E. Kreuser

The committee must certify to the Elections Board no later than the Friday following its
initial meeting (December 14, 2008) the names of all candidates it has selected to appear on the
presidential preference ballot.
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Candidate Notification and Disclaimers.  After the nominating committee has certified
a slate of nominees, the Elections Board notifies each person whose name has been placed in
nomination and informs the person that his or her name will appear on the Wisconsin pres-
idential preference ballot unless a disclaimer is filed.  The disclaimer must state without quali-
fication that the nominee is not and does not intend to become a candidate for the office of Pres-
ident of the United States at the forthcoming presidential election.  It must be received by the
Elections Board no later than 5 p.m. on the first Tuesday in January of the presidential election
year.  (Because Tuesday, January 1 is a legal holiday, the deadline in 2008 will be Wednesday,
January 2.)

Nomination via the Petition Method.  If the nominating committee does not include in
the candidate listing the name of a person actively seeking the nomination of one of the parties
represented on the committee, that person, or any state group organized on that person’s
behalf, may still obtain a ballot position by submitting petitions under Section 8.12 (1) (c),
Wisconsin Statutes.  The petition may be circulated no sooner than the second Tuesday in
December of the year before the presidential election (December 11, 2007).  The deadline for
filing petitions with the Elections Board is no later than 5 p.m. on the first Tuesday in January.
(Because Tuesday, January 1 is a legal holiday, the deadline in 2008 will be Wednesday, January
2.)  The petition must be signed by at least 1,000, but not more than 1,500, qualified electors
in each of Wisconsin’s eight congressional districts.  An individual petition paper cannot
include signers from more than one congressional district, and each petition paper must con-
form to the requirements of Section 8.40, Wisconsin Statutes.
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III. POSSIBLE 2008 PRESIDENTIAL CANDIDATES

Media Reports.  At the request of the legal counsel for the Government Accountability
Board, the Legislative Reference Bureau has selected media reports contained in the Appen-
dix, which describe the possible candidates in the 2008 Presidential Election.  The articles are
arranged in alphabetical order by party affiliation and the individual’s decision about seeking
nomination.  The results of the LRB review are summarized below with the beginning page
of each person’s section:

Selected Media Reports About 2008 Candidates

Democratic Party Page Republican Party Page

Joseph R. Biden, Jr. Declared 5 John H. Cox Declared 22

Hillary Rodham Clinton Declared 6 Rudolph W. Giuliani Declared 24

Christopher J. Dodd Declared 9 Mike Huckabee Declared 25

John Edwards Declared 11 Duncan Hunter Declared 27

Mike Gravel Declared 14 Alan Keyes Declared 28

Dennis J. Kucinich Declared 15 John S. McCain Declared 29

Barack Obama Declared 16 Ron Paul Declared 30

Bill Richardson Declared 19 Mitt Romney Declared 31

Evan Bayh Withdrawn 20 Thomas Gerald Tancredo Declared 33

Thomas J. Vilsack Withdrawn 21 Fred Dalton Thompson Declared 34

Samuel Dale Brownback Withdrawn 35

James S. Gilmore III Withdrawn 35

Tommy G. Thompson Withdrawn 36

Qualification for Matching Funds.  Another measure indicating presidential candidacy
is whether the individual has raised the minimum amount of contributions to qualify for fed-
eral matching campaign funds.  To receive matching funds, a presidential candidate must raise
a minimum of $100,000, with a minimum of $5,000 collected in each of 20 states.  No individual
contribution may be greater than $250.

As of December 1, 2007, the Federal Election Commission had reported matching funds
were approved for the following candidates in the 2008 presidential election:

2008 Candidates Who Have Qualified for Federal Matching Campaign Funding

Democratic Party Republican Party
Christopher Dodd John McCain
John Edwards Tom Tancredo
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DEMOCRATIC PARTY
BIDEN (Declared)
New York Times, January 8, 2007 
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DEMOCRATIC PARTY
CLINTON (Declared)
Christian Science Monitor, January 22, 2007 
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DEMOCRATIC PARTY
DODD (Declared)
Wall Street Journal, January 23, 2007 



LRB−07−WB−10− 10 −



LRB−07−WB−10  − 11 −

DEMOCRATIC PARTY
EDWARDS (Declared)
New York Times, December 27, 2006 
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DEMOCRATIC PARTY
GRAVEL (Declared)

Copyright 2007 The Denver Post
All Rights Reserved 

The Denver Post
September 14, 2007 Friday  FINAL EDITION
HEADLINE: Mike Gravel not your typical presidential candi-
date The low−profile, low−budget Democrat says Americans
need more control of government. He is in Boulder today.
BYLINE: Chuck Plunkett Denver Post Staff Writer
BODY:

Mike Gravel, the former senator from Alaska and current
longshot candidate for the Democratic presidential nomination,
is not the expected politician.

For an interview at The Denver Post on Thursday, he
arrived with his son, Parker resident Martin Gravel, and his
ideas. No entourage. No press officer running interference. No
security and no illusions of winning a primary in Colorado,
where he is to make a fundraising effort tonight in Boulder.

“When I started to run for office, I didn’t care if I would
be president,” Gravel said. But after sparring with the other
candidates in a string of debates, Gravel said he feels it’s his
duty to stay the course.

“If you have faith in what you can accomplish ... it just
may work out,” Gravel said. “I think the American people are
fed up with what’s going on.”

Gravel gained notoriety during the Vietnam War when he
was instrumental in making public the Pentagon Papers, a clas-
sified assessment of the war that is widely credited with turning
the country against the conflict.

A self−described maverick with a deep desire to transform
government from the ground up, he said he is making the at−
times painful, at−times blissful run to draw attention to his so−
called National Initiative for Democracy program. Gravel
wants the kind of petitioning power available to citizens at the
local and state level translated on a national scale.

Gravel also chafes at the current dependence in the politi-
cal system on big−money contributions, and he advocates pub-
lic financing of campaigns. He’s last in the Democratic race for
campaign funds, with just over $200,000 raised in the first two
quarters.

A critic of the Iraq war, he said no candidate who voted
for the invasion is fit to be president.

Gravel said that the Republican candidates are so “crazy”
that “I don’t even bother keeping up with them.”

His many firm opinions are so at odds with the main-
stream system that they are preventing him from campaigning
using anything close to the typical strategy.

While most other candidates have been camped out in
Iowa for months, Gravel long ago wrote it off. Because he con-
siders ethanol wasteful and wrongheaded, he knows big farm
states, including Colorado, won’t give him the time of day.

So he attends the debates and makes appearances in cities
where friends can put him up and raise a little cash. Like in
Boulder tonight. His niece lives there. He’s hoping 70 or so
people will come pay $50 apiece to see him at The Can−yon
House from 6 to 7:30.

Thrilled with his popularity on YouTube, Gravel said if he
were president he would serve only one term and would to
push everyday Americans to seize greater control of their gov-
ernment.

“People have to come to understand that the power lies
with them,” Gravel said.

Grinning, he added: “I can promise you I will be a very
unique president of the United States.”

Staff writer Chuck Plunkett can be reached at
303−954−1333 or cplunkett@denverpost.com
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DEMOCRATIC PARTY
KUCINICH (Declared)
New York Times, December 12, 2006 
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DEMOCRATIC PARTY
OBAMA (Declared)
New York Times, January 17, 2007 
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DEMOCRATIC PARTY
RICHARDSON (Declared)
New York Times, January 22, 2007 
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DEMOCRATIC PARTY
BAYH (Withdrawn)
New York Times, December 17, 2006 
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DEMOCRATIC PARTY
VILSACK (Withdrawn)
New York Times, February 24, 2007 REPUBLICAN PARTY

COX (Declared)
Copyright 2006 Los Angeles Times

All Rights Reserved Los Angeles Times
October 5, 2006 Thursday  Home Edition
HEADLINE: COLUMN ONE; Excuse Me, Who Are You?;
John Cox is running for president. And why not −− the field is
wide open. Iowa voters like what they hear, when they’re not
laughing.
BYLINE: P.J. Huffstutter, Times Staff Writer
DATELINE:  DES MOINES
BODY:

During the presidential frenzy that descends upon this
farmland state every four years, Mary Ann Corrigan has met
Bill Clinton, George H.W. Bush and Ronald Reagan −− and
way too many also−rans to name.

Now, blissfully minding her own business at the Machine
Shed restaurant, the 72−year−old retired farmer is about to
meet John H. Cox.

“I’m running for president of the United States,” says
Cox, a 51−year−old Republican, as he quickly explains how he
would abolish the federal income tax, solve immigration prob-
lems and keep gas prices low. Corrigan has barely had a chance
to sip her coffee when Cox, a Chicago attorney, accountant and
investment manager, churns through his talking points.

Corrigan listens for a couple of minutes, intrigued but
clearly confused. Eyeing Cox’s dark−blue suit and silk sus-

penders dotted with miniature White Houses, she interrupts the
candidate’s sales pitch.

“Excuse me, but who are you again?” she asks. “And why
are you bothering me now?”

Even by the standards of most Iowans, who are used to
being bombarded with campaign rhetoric, Cox’s stumping is
considered a tad early. There are, after all, 760 days until Nov.
3, 2008.

But this presidential race offers a dream scenario for the
political fringe and not−so−fringe because there is no incum-
bent running, no vice president with a claim on a party’s nomi-
nation, and widespread voter discontent among Democrats and
Republicans. Issues that have plagued both parties −− including
illegal immigration, the Iraq war and ethics −− fuel the public’s
frustration and desire for change.

So it’s an open field −− at least, that’s what the candidates
are telling themselves.

“This is the first time since 1928 that neither party has an
heir apparent for their nomination,” said Jennifer Duffy, editor
of the Washington−based nonpartisan Cook Political Report.
“This presidential race really started the day after the 2004 race
ended. It’s only going to get more intense” after the midterm
election Nov. 7.

As of early September, 75 people had filed paperwork
with the Federal Election Commission declaring their intention
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to run for president. At the same time four years ago, 45 people
had done so, an FEC official said.

“You start to see more of these long−shot candidates any
time people feel the country’s in bad shape, and they feel some-
one needs to do something about it,” said Andrew Kohut,
director of the Pew Research Center for the People & the Press.
“Clearly, people are upset right now.”

Cox’s campaign kicked into high gear soon after he filed
paperwork in February with the FEC. He has spent months
crisscrossing windblown prairies and lush farmland, hawking
his ideology while serving plates of pancakes at county fairs
and singing hymns at rural churches.

Cox has visited all of Iowa’s 99 counties, driven across
New Hampshire eight times, made five trips to South Carolina
and toured the East Coast. A trip through the South is slated for
later this month. He has signed up coordinators to spearhead
his campaign in 12 states, including California, Oregon and
Nevada.

On this swing through Iowa −− Cox’s ninth to the state −−
he and four staffers will travel nearly 600 miles in two days,
making nine stops, and speaking to fewer than 500 people.

The field is getting more crowded each day. According to
the Hotline, an online political newsletter, U.S. Sen. Evan Bayh
(D−Ind.) has visited the Hawkeye State seven times since 2005.
Massachusetts Republican Gov. Mitt Romney? Nine trips. For-
mer Sen. John Edwards (D−N.C.)? Ten.

Cox has bumped into other Republicans: Arkansas Gov.
Mike Huckabee at a fundraising dinner in New Hampshire in
March, and New York Gov. George E. Pataki at an Iowa farm-
house in August. He missed Senate Majority Leader Bill Frist
of Tennessee by six days on his most recent trip to South Caro-
lina.

Cox also is traveling most of the same roads, and stopping
at many of the same towns, as independent Joe “Average Joe”
Schriner, an Ohio freelance writer and part−time handyman;
Democrat Mike Gravel, a former U.S. senator from Alaska;
and Dr. Mark I. Klein, a psychiatrist based in Oakland who
describes himself as a GOP “grown−up for the White House.”

Even Cox is a little bewildered by all the early action.
“Lock your doors and windows. There’s going to be pres-

idential candidates coming out of the woodwork,” Cox says to
Corrigan, as he hands her some glossy campaign literature.

Then he moves to the next booth at the Machine Shed,
where the menu offers an 8−ounce cut of prime rib for “the
light appetite” and children’s portions are denoted by tiny pink
pig faces. Shaking hands with a group of military veterans, Cox
repeats his spiel.

Cox was born on Chicago’s South Side to a single mother.
He and his three siblings, he said, grew up in a politically
aware family. His mother, Priscilla, a schoolteacher, walked
picket lines in the 1960s and volunteered with the local teach-
ers union.

For years, Cox was a Democrat and ran unsuccessfully to
be a delegate to the 1976 Democratic National Convention. He
had just received his undergraduate degree at the University of
Illinois at Chicago, double−majoring in political science and
accounting. He earned his law degree from Chicago−Kent Col-
lege of Law in 1980.

By then, Cox had switched parties, drawn to Reagan’s
fiscal and social conservatism. His loyalty to the Republican
Party grew over the years as did, he said, his wealth: In addi-
tion to his two−attorney law office, Cox runs or has a stake in
several businesses in areas that include real estate management,
investment strategies and accounting.

“[Reagan] and the GOP represented everything I believed
in,” said Cox, who has four daughters ages 19 months to 24
years. “But times changed. The party’s changed.”

The call to run for the White House came one night last
winter, when he and his wife, Sarah, were watching the news in
their condominium in Chicago’s tony Gold Coast neighbor-
hood. After listening to her husband rail at congressional candi-
dates and President Bush, Sarah decided she’d had enough.

Why don’t you stop talking to the TV, she said, and do
something about it?

“I didn’t expect him to take me seriously,” said Sarah, 40.
“Now, it’s his dream to win.”

Cox agreed: “You only fail if you never try. I’m dead−seri-
ous. I’m going to win.”

He is, however, familiar with defeat. Cox lost a 2000 bid
for Congress in Illinois. He came in third in the GOP primary
for the 2002 U.S. Senate race; entered, but later dropped out of,
the 2004 Senate race; and fell short in a bid for Cook County
recorder of deeds in 2004.

Given Cox’s losses, national and Illinois Republican Party
officials roll their eyes at his bravado. Even Cox’s friends and
family have wondered whether he understands how odd such
confidence sounds.

“Sure he could win. Anything’s possible,” said law firm
partner Christopher Oakes. “Realistically, though, he’s a long
shot.”

Don’t tell that to his paid staff of eight, which includes
Cox’s national coordinator: Nathan Martin, 25, an Ohio−based
National Guardsman and Iraq veteran. This year, Martin made
a failed bid for Ohio’s 4th congressional district seat.

Martin said he could make more money working for a
better−known presidential or congressional candidate, and
could probably gain similar experience. But he prefers to stay
with Cox, he says, “because I believe in John’s message. The
2008 race is shaping up to be a battle of the moderate Republi-
cans, and I want people to know there’s an alternative. I believe
in the power of a grass−roots campaign.”

In Iowa, Cox has spoken at seven county conventions and
three district conventions, and at events held at the state GOP
convention. He has tapped his own bank account to pay for
television advertising on local cable channels in Iowa, New
Hampshire and South Carolina. He has sprinkled thousands of
dollars into the coffers of Hawkeye candidates, to help support
and network with local Republican groups.

Cox won’t say how much of his own money he plans to
spend on the campaign. FEC filings show that as of July 15, his
campaign had raised nearly $6,000 and had about $107,000 in
operating expenditures. (According to personal disclosure
statements Cox filed with the FEC in 2004, his net worth then
was between $1.4 million and $9 million.)

Often, Cox speaks to crowds that are far smaller than
those drawn by better−known −− and far better−funded −−
potential contenders.

When U.S. Sen. Barack Obama (D−Ill.) made a trip to
Iowa last month, he was greeted at a steak fry in Indianola by
dozens of TV camera crews and political operatives, and thou-
sands of curious voters.

When Cox steps inside the Breadeaux Pizza shop in Win-
terset, home of the famous covered bridges of Madison County,
there are 11 people waiting for him.

He personally greets each one. Then, he begins his pitch.
“Too many of the potential candidates in 2008 are sena-

tors, governors and other professional politicians who have
supported greater spending and higher taxes to fix our prob-
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lems,” Cox tells the gathering. “I’m not a fringe candidate. I’m
a Republican’s Republican, a Reagan Republican. So what that
I haven’t been a governor? Or a congressman? Or a senator?
Does that mean I can’t be your president?”

Jo Jones, 78, giggles at the trim, gray−haired man standing
before her.

It’s 2:42 p.m. It’s the fourth time since dawn that a voter
has laughed at Cox.

Cox presses on.
“I had to scrape and claw and work my way to the success

I enjoy in my life today. I understand the importance of eco-
nomic security,” he says. “I understand what it’s like to worry
about a family business having financial troubles, of worrying
about not making a payroll or wondering how you’d survive.”

Minutes pass. Cox vows to kill the federal personal
income tax, and replace it with a national sales tax. He advo-
cates moving away from reliance on overseas oil providers, and
embraces greater drilling in the U.S. and use of alternative
fuels.

The 11 people grow quiet and thoughtful. A few heads
nod.

In the middle of Cox’s speech, four other people walk into
the restaurant. They had been shopping along the store−fronts

on the downtown square, where lush maple trees shade the Ben
Franklin five−and−dime and Down Home Antiques. But the
sound of Cox’s voice and the ideas he’s proposing draw them
inside.

Cox suggests that businesses should be prevented from
hiring illegal immigrants, and prosecuted if they do so. He
wants to simplify the path to citizenship so that “it’s easier for
people to become Americans, to work and pay taxes and be
part of the American dream.” He believes that same−sex mar-
riages shouldn’t be legalized, he says, despite the fact that his
half sister is a lesbian: “I’m for traditional families, not for
being anti−gay.”

“I like your message. I think you’ll get plenty of support
for your ideals,” Jones tells Cox afterward. “You have my vote.
But can you be taken seriously?”

Cox replies, “Do you think I’m serious?”
Jones nods and asks for a “Cox for President” lawn sign.
Cox walks outside. There is no campaign bus, only a

rented silver Toyota SUV. He and his staff climb inside and
head north, toward the highway. There’s another group of
potential voters: Twenty people, waiting inside a farmhouse,
about 90 minutes away.

p.j.huffstutter@latimes.com
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REPUBLICAN PARTY
GIULIANI (Declared)
Milwaukee Journal Sentinel, November 14, 2006 
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REPUBLICAN PARTY
HUCKABEE (Declared)
Copyright 2007 The Christian Science Publishing Society All

Rights Reserved
Christian Science Monitor

November 29, 2007, Thursday
HEADLINE: Huckabee rocks the GOP candidate image
BYLINE: Ariel Sabar Staff writer of The Christian Science
Monitor
DATELINE: Moville, Iowa
BODY:

When aides to former Arkansas Gov. Mike Huckabee told
the high school here that he wanted to play bass guitar with its
band during a recent campaign stop, Mark Cripps grew uneasy.

As the longtime band teacher, Mr. Cripps knows how
many rehearsals it takes for the teen musicians in this tiny west
Iowa town to nail a song. Now a stranger of dubious musical
talent − a GOP presidential hopeful no less − wanted to sit in on
a couple of numbers with no run−through.

Cripps, a stocky man with the world−weary look of band
instructors everywhere, wasn’t taking any chances.

“I’ve got my bass player standing in the wings,” he said,
pacing nervously in the Woodbury Central High auditorium, as
his students tuned up, awaiting the arrival of the Huckabee
entourage that October morning. “I instructed the kids: No
matter what happens, hang with the job.”

Then Huckabee bounded on stage in boots and jeans,
grabbed an electric bass, and bowled through “C Jam Blues,” a
song he’d never played before. His performance was more
bravado than finesse. He bent back mid−song to consult with
the 12th−grade bass player, who was standing behind him look-
ing ill at ease. But there were no dropped beats, no goofed
chords, and Cripps looked genuinely surprised.

“He knew how to ... I don’t want to say ‘fake it,’ but ‘sur-
vive it,’ ” Cripps said, as the news crews packed up. Cripps
thought he might have even glimpsed politics in the governor’s
guitar shtick. “He was coming to show you, ’I can do this, I can
take charge.’

* * *
As Huckabee tells it, his cash−strapped parents bought his

first electric guitar from a J.C. Penney catalog for Christmas
1966, after “months of begging.” Huckabee was 11. (What is it
about Hope, Ark., that inspires would−be presidents to pick up
an instrument?)

“The young man played until his fingers almost bled,”
Huckabee blogged last year, referring to himself in the third
person. His teenage bands played sock hops, talent shows, and
Saturday night “country music jamborees,” and went by names
like The Misfits and The Sanction.

“Perhaps you expect that he went on to become a famous
and successful musician, gracing the album covers of
Grammy−winning recordings,” Huckabee blogged. “Not
quite.”

Huckabee says there is one reason his band, Capitol
Offense, made up of wonky former staffers from the governor’s
office, has opened for the likes of Grand Funk Railroad, Percy
Sledge, and Willie Nelson: “If you’re the only governor in
America with a rock−and−roll band, you get invited to some
pretty good gigs.”

Performing, he says, helped him overcome stage fright
and prepared him for the fishbowl of politics. “For sure, I
would have never made it to the Governor’s Mansion without
music.”

Now he’s hoping to ride rock ‘n’ roll to the White House.
Huckabee may be known to diehard supporters as the for−mer
Southern Baptist minister who sees economic salvation in the
flat tax. But his guitar−plucking has helped cast a popular
image as the GOP candidate of “Main Street” − that, together
with his diet book (“Quit Digging Your Grave with a Knife and
Fork”) and his appearances on “The Colbert Report” and “The
Daily Show with Jon Stewart.”

Huckabee suggests that a candidate’s agility in pop culture
is as good a test as any of presidential mettle. “Stephen Colbert
gave me the Colbert bump, and that’s why I’m doing really
well right now in the polls,” he told the students, only half−jok-
ingly, of his appearances on the show. “I think you learn more
about people by watching how they handle things like ’The
Colbert Show’ than something that’s very tightly scripted.”

With his comb−over and dimpled grin, Huckabee is less
hipster than cool older guy. He’s your favorite uncle, the one
with the Eric Clapton concert T−shirt and a gift for one−liners,
eager to show that not long ago he was a kid, too. Were there a
spectrum of Hollywood wholesome, he’d fall between Jimmy
Stewart and Kevin Spacey: a place where awshucks meets off−
kilter.

Watching Huckabee cycle between social conservative
and freewheeling rock ’n’ roller makes for some jarring juxta-
positions. One night he was in suit and tie talking Social Secu-
rity with seniors in Sioux City. The next morning he was play-
ing bass in bluejeans with the school band here.

“There’s a great way to live life,” he said delivering an
antidrug message after the jam session, “and that’s keep your
mind free and clear.” But then in another zigzag, he segued into
a meditation on 1970s rock when a junior, Jacob Polkinghorn,
asked about illegal immigration.

“My views on illegal immigration? By the way, I like your
shirt,” Huckabee interrupted himself, gesturing at Jacob’s
T−shirt, with the rainbow−prism cover art from Pink Floyd’s
“Dark Side of the Moon” album.

Jacob grinned broadly.
“Favorite Pink Floyd song?” Huckabee quizzed him.

“Mother,” Jacob replied, naming a track from the 1979 album
“The Wall,” a rock opera linked in popular lore with the hallu-
cinogenic drug culture.

Around the time “The Wall” was released, Huckabee
explained later in a phone interview, “I was working for a
Christian evangelical organization in Texas doing communica-
tions.”

“I was never a druggie,” he added. “I’m probably one of
the few people my age that’s never even tasted beer.”

Those details didn’t come up at the high school. Instead,
he told Jacob, “When I saw your shirt, I just had to tell you ... it
really excites me that guys who are students now love the
music that I listened to.”

Like your favorite uncle, Huckabee can at times seem to
be trying too hard.

* * *
The big show was later that October night, across the

state, at the Surf Ballroom, in Clear Lake. The venue is a pop
landmark: The last place Buddy Holly, Ritchie Valens and J.P.
Richardson (The Big Bopper) played before their plane crashed
in 1959. Posters on the doors beckoned Iowans to Huckabee’s
“2007−2008 Road to the White House Tour.”
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October had been a good month. His campaign had raised
$800,000 in the first three weeks. And though still in fifth place
in most national polls of GOP voters, in Iowa he’d inched into
a tie for second. (Now in late November, he is a solid second −
even tied for first in some polls.)

“Are you guys ready to have a little fun tonight?” Hucka-
bee roared to a crowd of 400 as his band swept on stage. “We
want to show that conservatives, Republicans, Christian believ-
ers can have as much fun as anybody else in the whole world.”

Capitol Offense, which doesn’t play original music,
launched into a set of classic rock covers, the sort in any road−
house jukebox: “Born to be Wild,” “Mustang Sally,” “Wonder-
ful Tonight.” Huckabee doesn’t sing. But he bobbed to the beat,
his shimmering electric bass slung from an American−flag
strap.

At a table behind the dance floor with his wife and toddler
daughter, Justin Herrick said he’d always liked Huckabee’s
opposition to abortion and gay marriage. But when he read that
the candidate had a band, his reaction was, “Wow.” So he and

his wife drove two hours from Wartburg College, a Lutheran
school they attend.

“Usually most ministers would be against the rock ’n’ roll
thing, but here he is playing it,” said Mr. Herrick. “It shows
what he’s really like on the weekends.”

Hanging back in the shadows and scrutinizing Huckabee’s
technique was Randy Hudson, a bassist in a band he described
as “a gospel Hootie & the Blowfish meets Billy Joel.”

“At first I thought, ’Is this a gimmick?’ ” said Mr. Hudson,
a college student and former cable−TV installer. But after hear-
ing Huckabee play, Hudson decided otherwise. “By not looking
like a politician, you run the risk of people not seeing you as a
politician. But he’s betting on the fact that people are sick of
politicians.”

Turning to watch the former governor, Hudson smiled.
“He’s kind of like Bruce Springsteen running for president,
except a nicer guy.”

(c) Copyright 2007. The Christian Science Monitor
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September 18, 2007 Tuesday  Home Edition
HEADLINE: Nation in Brief / WASHINGTON, D.C.; Keyes
enters GOP presidential race
BYLINE: From Times Wire Services
BODY:

Alan Keyes, a Republican whose two previous runs for
president ended in failure, is making a third try for the White
House.

The Maryland conservative announced on his website that he
had filed paperwork with the Federal Election Commission to
make his candidacy official. He joins a crowded Republican

field of nine candidates and is scheduled to participate tonight
at a debate involving lesser−known candidates in Florida.

Keyes, a State Department official under President Rea-
gan, made unsuccessful presidential runs in 1996 and 2000.
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REPUBLICAN PARTY
MCCAIN (Declared)
Milwaukee Journal Sentinel, April 26, 2007 
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REPUBLICAN PARTY
PAUL (Declared)
Milwaukee Journal Sentinel, March 13, 2007 
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November 24, 2007 Saturday  Late Edition − Final
HEADLINE: For Romney & Company, Campaign Is All Busi-
ness
BYLINE: By MICHAEL LUO
BODY:

Presidential campaigns, with their boiler−room pressure,
news media scrutiny and organizational challenges, have
always functioned as something of a dress rehearsal for the
White House. How do the candidates make tough decisions?
Are they willing to listen to opposing points of view? Do they
micromanage?

These questions have taken on a particular edge among
the candidates for the Republican presidential nomination, who
have remained for the most part ideologically close to President
Bush but are trying to cast themselves as more competent.

Mitt Romney, in particular, is staking his campaign in
large measure on his image as a managerial guru. He has
emphasized his advantage on this score on the stump, saying it
derives from the data−driven, analysis−laden business practices
he acquired in his years in the private sector −− and which his
aides say are evident in how he runs his campaign.

“What concerns me about Washington is that people have
answers before they’ve gathered any data, done any analysis,
solicited opinions from people who disagree,” Mr. Romney
said in an interview. “From the business world, you look at that
and you say, ‘You’ve got to be kidding.’”

No governing from the gut for Mr. Romney, his aides say.
This is a man who relishes “metrics,“ is always on the lookout
for data to frame discussions and brings a devil’s advocacy to
every discussion, whether it focuses on policy formation or
advertising.

“He challenges everything you first give him,” said Alex
Gage, Mr. Romney’s director of strategy. “The worst thing to
do is go into a meeting with him and say: ’Well, we think this
is the best thing to do. Anybody disagree? No, no, we all
agree.’ That will be a red flag for him.”

Even as his advisers talk up his management skills, how-
ever, they are not forthcoming on some of the tougher deci-
sions Mr. Romney has faced since entering the race, like how
much of his own money to pour into his campaign (of the $63
million he has raised, some $17 million has come from his own
pocket), or how to deal with persistent accusations of flip−flop-
ping. And many of the largest decisions are yet unmade, like if
and when to give a major speech about his Mormon faith.

Mr. Romney recently told reporters that he was inclined to
deliver the address but that his political advisers had warned
him against it, raising questions about who exactly holds sway
in his campaign.

His aides prefer to direct attention to his past, promoting
his image as the turnaround artist who fixed companies, then
the 2002 Winter Olympics and finally the state of Massachu-
setts, where he was governor from 2003−7.

Any effort to cast Mr. Romney as a pragmatic, problem−
solving politician must also take into account his partisan slide
to the right since leaving the Statehouse, leading him to make
blustery comments about doubling the size of the detention
camp at the Guantanamo naval base in Cuba and to abandon
ideas like requiring people to buy health insurance, which was
at the core of his universal health care plan in Massachusetts.

“Prior to running for president, Mitt was not particularly
partisan or ideological,” said Eric A. Kriss, who worked with
Mr. Romney at Bain Capital and later as the Massachusetts
budget chief. “He was more likely to say, ‘Show me the data.’”

Political observers typically cite the Romney campaign as
the best−organized operation among the Republican contend-
ers, from its hyper−focused field teams in early voting states to
its efficient fund−raising apparatus. The effort is in stark con-
trast to that of Senator John McCain of Arizona, who was
forced to scale back his presidential campaign significantly last
summer when he found it had been far overspending what it
had raised while pursuing a national strategy.

Mr. Romney has bona fide management credentials, with
joint M.B.A. and law degrees from Harvard (he attended Har-
vard Business School at the same time as Mr. Bush), and a
stellar business reputation.

His management approach is built on several core prin-
ciples, he says, including picking the right team, demanding
data, conducting thorough analyses and making sure to have
ways to measure success or failure. He said he had developed
the process over time in both the private and public sectors.

“I don’t think there are many people who have had that
experience in life, who have actually gone through that process
again and again and again, and honed it down,” he said.

Much of Mr. Romney’s style was developed in his years at
Bain Capital, the private equity powerhouse he helped found.
He led a small team that singled out companies for takeover,
revamped them and then sold them for profit. But the premium
was less on operational prowess, which might be brought to
running the sprawling federal bureaucracy, and more on sales-
manship and deal making, as well as on the kind of intense
analysis he had employed as a management consultant.

As governor, Mr. Romney did little direct managing, dele-
gating much of that to his staff, Mr. Kriss said. When address-
ing challenges, including solving the state’s budget crisis and
shaping its universal health care plan, he took an analytical
approach. Both efforts began with Bain−style strategic audits.

His style in the campaign is similar, his aides said, with
Mr. Romney relying on a circle of lieutenants, many of whom
are longtime friends from Bain, the Olympics or the State-
house, who are familiar with what he expects.

“He describes himself as the chairman of the company and
me as the C.E.O.,” said Beth Myers, Mr. Romney’s campaign
manager and former Statehouse chief of staff. “He does not
manage this campaign.”

Even so, Ms. Myers consults with Mr. Romney daily by
phone or e−mail. She said he demanded explanations for every-
thing, like his travel itinerary and the balance between fund−
raising and campaigning.

“It’s a daily thing of justifying,” she said, “making sure
we’re not just doing something because we’re supposed to be
doing it.”

His aides said Mr. Romney had early on laid out broad
expectations for his staff, including that the campaign follow a
strict budget. A committee reviews any unplanned expenditures
and requires departments to make weekly cash forecasts. Mr.
Romney gets monthly budget reports; Ms. Myers receives daily
updates.

Another expectation was measuring progress in every
aspect of the campaign. Mr. Gage, a veteran of several previous
presidential campaigns, said the Romney campaign required a
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greater level of “documentation“ than others he had worked
for.

“A lot of presidential campaigns just end up on yellow
legal pads,” he said. “People don’t write memos, prepare pre-
sentations or organize defenses. It is just sort of ad hoc.”

 Staff meetings at the Romney campaign’s Boston head-
quarters are typically full of statistic−laden spreadsheets and
PowerPoint slides. But the defining feature is the kind of back−
and−forth that Mr. Romney demands before decisions.

Illustrative of this approach was the way the campaign
went about deciding whether to stay in the Iowa Straw Poll
after two rivals, Rudolph W. Giuliani and Mr. McCain,
announced on the same day in June that they were dropping
out. The campaign had long been focused on the straw poll as a
defining test that could lift Mr. Romney’s profile. But a
watered−down field diminished its significance as a bellwether
for the nomination and would still cost the campaign mil−lions
of dollars.

After a flurry of deliberations at the staff level, Mr.
Romney had a conference call with his advisers. Gentry Col-
lins, his Iowa state director, advocated staying in and had pre-
pared data on a number of factors, like cost estimates and get−
out−the−vote operations. Mr. Romney ran through a list of
questions about why the other campaigns had dropped out and
what could be gained by staying in.

“He was looking for a great deal of information,D”’ Mr.
Collins said.

By the end of the call, the consensus was to go ahead.
“He is not the kind of you guy can say, ’We all decided to

go do this,’ and he’ll sign off on it,” Mr. Collins said. “He
demands to know why we wanted to make that decision, why
someone else wants to make another decision.”

URL: http://www.nytimes.com
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April 3, 2007 Tuesday  Regional Edition
HEADLINE: Tancredo Joins GOP Presidential Field
BYLINE: Zachary A. Goldfarb
BODY:

Rep. Tom Tancredo (R−Colo.) formally announced he is
running for president, sharply criticizing the leading Republi-
can candidates for their positions on immigration.

“The political elite in Washington have chosen to ignore
this phenomenon,” said Tancredo, a leading congressional
voice against illegal immigration. “You look and you see no
one is going to make this the primary issue of their campaign.”

Announcing on conservative talk radio on a day when
other GOP candidates said they had raised tens of millions for
the campaigns, Tancredo appeared unfazed.

“We have something they don’t have −− a group of people
out there who are there because of an issue,” Tancredo said.
His campaign announced that it had raised about $1.3 million
in the first three months of the year.

Richardson to Return Donations
New Mexico Gov. Bill Richardson, a 2008 Democratic

presidential hopeful, announced that he will return up to
$35,000 in contributions to his 2002 and 2006 gubernatorial
campaigns after the Associated Press disclosed that the funds
came from key figures in a public corruption scandal in the
state.

“We’re totaling it up, and any money from any of these
individuals, the governor will donate to charities,” Amanda
Cooper, Richardson’s deputy campaign manager, told the AP.

Four people, including the former New Mexico Senate
president, were charged last week with trying to bilk the gov-
ernment out of $4.2 million in a courthouse construction proj-
ect.

One of the four, engineering subcontractor Raul Parra,
donated $5,500 to Richardson in 2002 and 2006, and a com-
pany in which Parra is a partner contributed $15,000, the AP
reported. Prosecutors indicted Parra on charges of conspiracy,
money laundering and mail fraud.

Richardson’s campaign also took in $9,500 from Marc
Schiff, the project’s architect, and $5,000 from the company of
subcontractor Manuel Guara, the AP reported. Both men have
pleaded guilty to conspiracy and mail fraud.

In unrelated Richardson news, the governor signed a law
yesterday permitting doctors to prescribe marijuana to help
gravely ill patients alleviate pain and nausea.

House Democrat to Resign
Rep. Martin T. Meehan (D−Mass.) will submit his resigna-

tion May 9 and officially leave office July 1, setting up Sep-
tember primaries and an early October election to replace him.

After 14 years in Congress, Meehan is set to become
chancellor of the University of Massachusetts at Lowell.

Among those who plan to run to replace Meehan are Niki
Tsongas, the widow of former senator Paul Tsongas (D−Mass.);
Lowell City Council member Eileen Donoghue (D); Demo-
cratic activist David O’Brien; and the Republican mayor of
Lawrence, Michael Sullivan. The winner of the Democratic
primary will be heavily favored to win the general election.

Meehan told the Associated Press that he would not
endorse anyone in the race. “My role as chancellor is such that
I don’t think I should be endorsing anyone,” he said.

A contested congressional race is something of a novelty
in Massachusetts, where the all−Democratic delegation rarely
faces a challenge or loses a member.

N.J. Democrats Back Clinton Bid
Gov. Jon S. Corzine (D) and 21 other New Jersey elected

officials endorsed Sen. Hillary Rodham Clinton (D−N.Y.) for
president.

“She is someone who I know as a leader,” said Corzine,
who served New Jersey as a senator for six years and pre-
viously was the chief executive and chairman of Goldman
Sachs. In his statement, Corzine cited Clinton’s work on be−
half of children and health care as the major reason for his
endorsement.

The governor was joined by Democratic Reps. Robert E.
Andrews and Frank Pallone Jr., former governors Brendan
Byrne and Jim Florio, state Assembly Speaker Joe Roberts, and
the state Democratic Party chairman, Joe Cryan.

Giuliani, Clinton Lead Fla. Poll
Clinton and former New York mayor Rudolph W. Giuliani

hold commanding leads among Florida voters in their respec-
tive parties, according to a new Quinnipiac University poll.

Giuliani led the Republican field with 35 percent support,
trailed by Sen. John McCain (Ariz.) at 15 percent. Former
House speaker Newt Gingrich drew 11 percent and former U.S.
senator and actor Fred Thompson had 6 percent, though neither
has formally signaled they will run for president.

Clinton captured 36 percent of Democrats’ support and
was followed by former vice president Al Gore, Sen. Barack
Obama (Ill.) and former senator John Edwards (N.C.), all of
whom registered in the low to mid−teens.

Florida has not traditionally played a big role in the nomi-
nating process, but state lawmakers are considering moving its
primaries to Feb. 5 or earlier.

The poll was conducted March 21−27 among 1,061 Flor-
ida voters and had a margin of error of plus or minus 3 per−
centage points.
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November 12, 2007 Monday  Home Edition
HEADLINE: THE NATION; The animation of Fred Thomp-
son; Punching up his tempo, gestures and volume, the GOP
candidate tries to address concerns that he’s, well, lazy.
BYLINE: Michael Finnegan, Times Staff Writer
DATELINE:  FORT MILLS, S.C
BODY:

. −− Campaigning in New Hampshire and South Carolina,
Republican presidential hopeful Fred Thompson raised his
voice and shook his fists as he described his vision of an Amer-
ica true to conservative values.

The display of vigor last week was timely: Two months
into his bid for the nomination, the former Tennessee senator is
fighting to shake the image of a laid−back −− even lazy −−
candidate who lacks the fervor of his rivals.

Thompson not only has adopted a forceful speaking style,
he has taken a more aggressive approach toward other Republi-
can candidates.

The push to put questions about vitality to rest is part of a
larger effort to rebound from a spate of campaign stumbles,
most recently his flights on the jet of a fundraiser who turned
out to have a criminal record for selling drugs.

Once seen as a potential consensus candidate for social
conservatives, Thompson is widely thought to have fallen short
of expectations. Since the Sept. 5 launch of his campaign, his
poll ratings have slid steadily −− most sharply in New Hamp-
shire, the first state to hold a primary. Conservative luminaries,
including evangelical leader James C. Dobson and columnist
George F. Will, have given scathing appraisals of his candi-
dacy.

Thompson advisors had hoped the avuncular Southern
manner that drove his success as a Hollywood actor would
prove a key asset, as it still may. But critics and late−night
comics have portrayed Thompson not as wise and seasoned but
as lackadaisical and unprepared.

“The rap against Sen. Thompson is that he didn’t have the
fire in the belly to be president,” said Whit Ayres, a Re−publi-
can strategist who has not aligned himself with a candidate.
“Less−than−energetic performances on the stump . . . have
given credence to that criticism.”

On Tuesday, Thompson, 65, confronted the low−energy
concern directly in Fort Mills, S.C., where Muzak has its head-
quarters. Speaking to supporters crammed into Beef O’Brady’s
sports bar and restaurant, he suggested that the nation needs a
leader with sound judgment, not raw passion.

“Ultimately,” he said, “the American people have to ask
themselves: Do they want someone with their finger on the
nuclear button who has fire in his belly?” He paused for effect.
“Or her belly?” The crowd burst into laughter.

Joking aside, Thompson is trying to define himself as the
purest conservative in the race. In Rochester, N.H., he toured a
gun factory, a reminder that GOP campaign rivals Mitt Romney
and Rudolph W. Giuliani have each backed gun−control mea-
sures, even if they now champion the 2nd Amendment affirma-
tion of the right to bear arms.

“Do you test the accuracy manually or by machine?”
Thompson, in safety goggles, asked a manager as they
inspected triggers and rifle barrels.

Thompson calls terrorism his No. 1 priority. On a visit to
Spartanburg, S.C., he left open the possibility of authorizing
waterboarding, which simulates drowning, in interrogations. “It
sounds awful to me,” he said. “But I assure you that if innocent
lives are at stake, and there’s a ticking time bomb, and we have
a terrorist, and our intelligence is good enough for us to be
certain that he knows where that ticking time bomb is, we’re
going to find out where it is.”

He supports the Iraq war but rarely brings it up.
Thompson has toughened his rhetoric on illegal immigra-

tion, denouncing “open borders” at every campaign stop. It is
the main focus of his attacks on GOP rivals Giuliani and
Romney.

Criticizing the former New York mayor for barring local
inquiries on immigrants’ legal status, Thompson said: “It goes
against national security, and yet that’s what Mayor Giuliani
supports.”

“Where was Fred Thompson when he had the chance to
tackle illegal immigration and fix a broken system?” asked
Giuliani spokeswoman Maria Comella, citing Thompson’s
Senate votes against tighter border controls and job verification
measures.

Thompson accused Romney of switching stands on legal-
izing undocumented immigrants, a charge the former Massa-
chusetts governor calls a distortion.

In his TV ads, Thompson portrays himself as a man of
“common−sense conservative principles.” He highlights his
support for tax cuts and his opposition to abortion.

Abortion opponents have been wary, however −− all the
more so since he said on Sunday that he could not run on his
party’s 2004 platform calling for a constitutional amendment
banning abortion. States should be free to decide the matter, he
said.

Thompson is running his ads first in Iowa, where another
Republican Southerner, former Gov. Mike Huckabee of Arkan-
sas, has surpassed him in the polls. The state’s Jan. 3 caucuses
open the presidential nomination contests. Romney holds a
wide lead in the state. Thompson campaigned there Sunday and
was to continue today.

But Thompson is banking most on the Jan. 19 primary in
South Carolina, where he is in a tight race with Giuliani and
Romney −− his slide in the polls has been less dramatic there
than elsewhere.

“South Carolina is the critical state for the Thompson
campaign,” said Ayres, the GOP strategist. “If he can’t win
there, it’s hard to imagine where he could win.”

At stops last week in Columbia, Spartanburg, Fort Mill
and Greenville, Thompson played up his Southern roots as well
as his more vigorous new style.

“Mighty good to be back in God’s country,” he told a
breakfast crowd at Tommy’s Country Ham House in Green-
ville.

Thompson’s manner appealed to John Brown, 60, a retired
memorial−and−flag salesman who came to hear him speak in
Spartanburg amid the thick aroma of deep−fried onion rings
and fries at the Beacon Drive−In. “He doesn’t get rattled,”
Brown said.

Thompson advisors say the accelerated tempo and accom-
panying hand gestures in his speeches last week were not a
calculated response to such observations, but the natural evolu-
tion of a candidate relatively new to the national stage.
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“If you’re expecting somebody to leap off the stage and
start singing show tunes,” said senior Thompson advisor Rich
Galen, “you’re not going to get that.”

REPUBLICAN PARTY
BROWNBACK (Withdrawn)

Copyright 2007 The Kansas City Star
October 20, 2007

HEADLINE: Brownback drops presidential bid
BYLINE: STEVE KRASKE, The Kansas City Star
DATELINE: TOPEKA
BODY:

Time to mow the yard for Sam Brownback, who saw too
little of the green stuff in his presidential bid.

An emotional Brownback on Friday formally ended his
bid at a statehouse news conference, saying his “Yellow Brick
Road just came up short of the White House this time.”

Asked about running for governor in 2010, the Kansas
Republican was explaining that he hadn’t thought of any other
political races when his wife, Mary, piped up.

“The yard needs mowing first,” she said.
The senator agreed and told a gathering of supporters that

he was leaving the race “a better man. Our ideas haven’t won
yet, but neither will they be forgotten.”

Despite a solid conservative record, he said, he never
gained traction with national media.

And “We’re out of money.”
Third−quarter fundraising didn’t even bring in $1 million,

just as expenses began to soar for the Jan. 3 Iowa caucuses.

Brownback didn’t rule out an endorsement of a rival,
although former New York City Mayor Rudy Giuliani is not a
likely recipient. The party, he predicted, will nominate an anti−
abortion candidate. “I don’t see him winning the nomination,”
he said

Analysts said Brownback’s supporters in Iowa could move
to former Arkansas Gov. Mike Huckabee and push Giuliani to
third there.

Brownback wouldn’t comment, either, on becoming a
vice−presidential candidate. Some in Kansas dismiss that possi-
bility because Democratic Gov. Kathleen Sebelius could then
pick his replacement.

Brownback apologized for missing nearly 35 percent of
Senate votes this session while on the campaign trail.

Asked whether he would have done anything differently,
Brownback mentioned his moderate stand on immigration.
Both he and President Bush lost conservative allies for support-
ing amnesty for illegal immigrants.

“I wouldn’t debate immigration in the middle of an elec-
tion cycle,” he said. “That one was hard.”

To reach Steve Kraske, call 816-234-4312 or send e−mail
to skraske@kcstar.com

REPUBLICAN PARTY
GILMORE (Withdrawn)
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July 15, 2007 Sunday  FINAL
HEADLINE: Ex−Virginia Gov. Gilmore drops out of GOP race
BODY:

RICHMOND, Va. −− Former Virginia Gov. Jim Gilmore
ended his long−shot campaign for presidency Saturday. The
57−year−old Republican said in a statement that his late start,
near the end of April, and the front−loaded primary schedule

“have made it impractical to continue to pursue this path
towards further public service.” “I have come to believe that it
takes more than a positive vision for our nation’s future to suc-
cessfully compete for the presidency,” Gilmore said. Elected
governor of Virginia in 1997, Gilmore served the one term
allowed by state law. Before that, he was Virginia’s attorney
general. President Bush appointed him chairman of the Repub-
lican National Committee, a job Gilmore held for about a year.

CONTACT:  Compiled from wire reports
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August 13, 2007 Monday  Final Edition
HEADLINE: Thompson ends his quest; Presidential bid is
over, but he’ll continue his public work, he says
BYLINE: MEG JONES, Staff, Milwaukee Journal Sentinel
BODY:

Despite visiting every Iowa county and pouring hundreds
of thousands of dollars into his presidential quest, former Wis-
consin Gov. Tommy Thompson on Sunday dropped out of the
race for the White House.

 Thompson made the announcement one day after finish-
ing a disappointing sixth in the Republican Iowa straw poll
won by former Massachusetts Gov. Mitt Romney.

“I have no regrets about running,” Thompson said in a
statement issued by his campaign Sunday night. He thanked
Iowans, his campaign volunteers and his financial contributors
for their support.

“I felt my record as governor of Wisconsin and secretary
of Health and Human Services gave me the experience I
needed to serve as president, but I respect the decision of the
voters. I am leaving the campaign trail today, but I will not
leave the challenges of improving health care and welfare in
America.”

Before the straw poll was held Saturday, Thompson had
said repeatedly that, if he didn’t finish in the top two, his cam-
paign was likely to end. In June, Thompson wrote on his cam-
paign Web site that candidates finishing in the bottom half of
the straw poll should withdraw and support the rest of the
Republican candidates.

Thompson netted just 7% of the vote in the 11−person
field.

Romney scored about 31% of the vote, to outpace former
Arkansas Gov. Mike Huckabee, who had 18%. Kansas Sen.
Sam Brownback was third with 15%.

Thompson had focused on doing well at the Iowa straw
poll, banking on a first− or second−place finish that would pro-
pel his ability to raise funds, garner national media attention
and give a boost to his campaign momentum.

“If we could have willed a victory, we would have,” Steve
Grubbs, senior adviser to Thompson’s campaign, said Sunday.

“No candidate is more experienced than Governor
Thompson and no candidate worked harder, but sometimes the
dynamics just aren’t there to bring about a victory.”

Traveling the state
While the straw poll lost some of its cachet this summer

when two big names − former New York Mayor Rudy Giuliani
and Arizona Sen. John McCain − said they wouldn’t compete,
Thompson spent much of his time recently canvassing Iowa.

He boasted of having visited each of Iowa’s 99 counties,
many of them in an Iowa−built Winnebago in the last month.

On Saturday, his transportation choice was decidedly
more Wisconsin−built as Thompson roared onto the Iowa State
University campus where the polling was held in a borrowed
Harley−Davidson Fat Boy.

Thompson earlier had said he would spend roughly
$800,000 on his Iowa bid, including about $200,000 out of his
pocket in the form of loans to his campaign. Last month, he’d
reported raising $890,000 in all for his campaign, with nearly
$487,000 raised during the second quarter.

Now that he’s out of the running, Thompson plans to
return to the private sector and non−profit work after a brief
time off.

Ran on his record
In his campaign, Thompson stressed he was a “reliable

conservative” with a successful record as Wisconsin governor.
At a debate in May in California, Thompson said of him-

self: “I vetoed 1,900 things. I reduced taxes by $16.5 billion.
I’m from Wisconsin, a blue state, and I won four consecutive
times. I still have a very high popularity appeal. And I’m the
one that started welfare reform, reduced the welfare caseload in
the United States and the state of Wisconsin by 93 percent. And
I believe that kind of a record will attract Democrats and inde-
pendents, if you stand up and start talking on principles and
ideas.”

He also portrayed himself as the candidate with a plan for
Iraq − decentralizing Iraq and requiring the Iraqi legislature to
take a vote of approval on the U.S. presence there.

−−−−−−−−−−−− The Associated Press contributed to this
report.

Copyright 2007, Journal Sentinel Inc. All rights reserved.
(Note: This notice does not apply to those news items al−ready
copyrighted and received through wire services or other
media.)


